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ing upsn!c designs with 2 bent toward future sustainability and

environmental consciousness. These include low-cmi\si\-il)‘ (low-
k) windows, LLED lighting, solar rooling and cven sohr-}‘owcrcd
battery packs to work in tandem with, or instead of| the ever-pres-
ent Florida generator. Indeed, there was much discussion about
the color green and its c;‘o]ugi;‘)] lrrnding mumcrp:rr.s of sus-
uin:l‘ilily_ net zero, carbon neutral and 2 host of other terms that
allow a less-invasive or no-negative environmental l'uulprim not
to mention the movement toward mainstream solar energy and
general energy efficiency.
Several architects, including Joyce Owens of Joyce Owens Archi-
tects, see buildings inching toward carbon necutral—a net-zero
carbon footprint—with big corporations, such as Microsoft, as
the current vanguards ol the movement. th)‘ are “educating the
consumer on practices of good design,” such as “energy efficien-
cy” and being "carbon neutral,” said Joyce.

It’s that trend toward energy efficiency that Florida residents are
starting to take .\crinml_\- and rescarch, saxd Mario Valle of PBS
Contractors. “Florida is catching up, what with our wonderful
weather,” Mario said. "Folks are starting to stay longer and longer

here in town, and they want that energy approach.”

Solar power isn't new, but it’s 2 thriving conduit to susuimhilit)‘,
with breakthrough developments that include durable new roofing
tile pou—rrl’u[ enough to take care of 2 home’s entire energy neceds.

ccording to Mike Roller of Marco Custom Builders, solar [? Or

does he mean that new roofing tile?] can power 1 house all night
long, even with the air conditioning on, which can hcl}\ halt the
sprc:d of mold and bacteria in the aftermath of a hurricane. "Gen-
erators are used 2 lot in Florida, but they only run for so long,”
Mike said. “This would do a lot for energy indc[‘cndmcc, espe-
cially after 2 hurricane. You're up and running, not worried about
mold. This would be 2 big pnsitivc change.”

Camden Ashmore, hall of the father-son duo at Ashmore Design,
1s also 2 proponent of solar roofing—and of mI.lr-pmu cred luucry
iuck_\. I)c_\pm' this up-and-cum:ng l.c.‘hnolog)‘_ Camden acknowl-
edged that the lack of aesthetics is a hindrance on many levels,
cven though batterics are more cflicient than a gencrator. “Most
generators can’t power 2 full house,” he said, adding that three

battery Pz;ks could likely get that job done.

Energy cfficiency isn't the only game changer of 2020, however.
'Ii'ch-.\::\-v'\' and xtud}u or work-from-home fricndly builds with
touchless water faucets and roilets are moving toward the norm, as
consumers prepare Lo .\}\fnd more time at home 1n 2 more hygicnic
environment. Indeed, Connor & Gaskins” Jon lLawrence said the
i\mh for home oflices has taken an impcrui\'c turn. What used to
be a casual notron—sure, let’s have 2 home office—has now taken
a more prominent role in client needs, with more thought put into
how the office will function, given that it’s no longer a pl.n'c just
for occasional paperwork and errant evening business calls. This
new normal has led clients to look at such conveniences as 2 scpa-

rate entrance to the office, as om‘oscd to the usual sole internal
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